
In February of 1'83, the Depart
ment of Community Development of 
the City of Claremont contracted 
with Architectural Resources Group 
to develop the Design erheria 6u~\\na.s \ft 
See~iaft &f the S,eeille Plan fOI 
the village, Claremont's oldest 
commercial area. 

T~,~~~~ for establishing these 
~~~a was to help preserve 
the unique character of the Vil- '\ ~~o..\ \t~Cr. 
lage and to aid the Architectural j of~o..~ 
Commission as it reviews future 
projects within the Village. ~ 
o.huia eaft Be fetiAfi tli CheptH-
3, Paste- J ae ~he Claremont &aft4-
Ose .ad gelJel.op"'8At Ceee afte! also 
La ""eAtU" A at this dOCUluent:. 

This document is a design ~ual ~Q. OJ\.0\.J\QU\,gJJJ 

:_~t=:~;:~!;r=. f~~ ~:n ~~ 
be used by buildinq owners, ....... 1-~ 
Cbl~~~~hitectural Commis-
sionA ln~ividual who will 
be involved with renovating exist
ing properties or planning new 
structures within the Claremont 
Village. It also provides recom
mendations for expanding the .w
car".Ral public improvements that 
already exi::;' in the vill~ge. 

q~ ,t( 3z;d'l:en -
The design ~ begins with an 
analysis of the sgeetscape ;> 
design elements in the Villaqe 
proper and ~~ounding areas. 
The design ~rla were derived 
from that analysis, current and 
past reports, and meetings with 
public officials and city staff. 

Following the .nalysis is a sec-
tion of guidelines and illustra
tions for applying the design 
o.1'.,'a. This section has been 
divided into three parts, design 
areas, building types, and general 
guidelines for building improve
ments. Ther. are four design 
areas and s.ven building types. 
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Design plans for any building 
shall .eet the guidelines listed 
for the area in which it is 
located as well as the guidelines 
for .'thebullding type. The 
·General Guidelines· section 
be9iMing on page S6 applies to 
all building types in the Village. 

VILLAGE STREETSCAPE DESIGN. ELEMENTS 

The streetscape is a combination 
of all the -elements that make any 
area unique. It includes elements 
of the public environment such as 
the street itself, sidewalks, 
curbs, parking lots, public build
ings, street furniture, and open 
spaces such as plazas or court
yards. It also includes privately 
owned property such as the build
ings that line and enclose streets 
and any open spaces. 

For the purposes of this analysis, 
the streeUcape eiements wenr W ()...) 
divided into 6eReD categories: 

~~ 
Boundaries 
Entry 
Vehicular Environment 
Pedestrian Environment 
Bulld'ing8 
Open Spaces 
Other Significant Elements 

The Village is a fairly co.pact, 
self-contained downtown area whose 
boundaries generally reflect the 
extent of co •• ercial activity in 
the Village. The study area, 
which includes transition areas 
around the Village proper, is 
generally described as the area 
bounded on the north by Harrison 
Avenue and on the south by Santa 
Fe Street, on the west starting at 
the intersection of First Street 
and Berkeley Avenue east to 
Cornell, north a short distance, 
and then easterly and northerly 
to Barri80n Street. College 
Avenue is the east boundary. See 
Figure 



The Village i. currently 
appr~ched and entered from many 
different directions includin9 
north and south alon9 Indian Hill 
Boulevard and College Avenue, and 
east or west alon9 Bonita Avenue 
or Pirst Street. 

STREETS <5~~\.&~ 
amb~~~: 

Indian Hill Boulevard is the main 
north-sout~ corridor in Claremont. 
Bonita Avenue is a primary access 
route to the colleges and into the 
Village. Pirst Street to Yale 
Avenue is a secondary access route 
into the Village. 

ALLEYS 

A network of alleys runs north
south, bisectin9 the block in the 
Village area. They provide access 
to the commercial properties, ser
vice areas, and private parkin9. 
The parkin9 lots off of the alleys 
are primarily privately owned. 
The JaK parkin9 Study shows ways 
to consolidate and better uSe 
these lots for public parkin9. 

PA..RKING LOTS 

olition of 
in9 si9nificant buildin9s. Some 
9arages and minor structures may 
need to be demolished to develop 
these parkin9 lots. See mait-~ 
Pi9ure • The majority Of~P~tK~ 
in9 lots occur in the center of 
blocks. However, some ne wer 
developments have been allowed 
streetfront lots. These lots, 
primarily on Indian Bill Boulevard 
and Yale Avenue, have broken down 
the streetfront rhythm created by 
bui~i~s. ~ . 

The City ha. prepared several 
parki~ studies includin9 the 



Master Plan for Public Parking 
prepared by JBK and Associates in 
Pebruary 1919. In February of 
1983 ~he .-vi.llag. Action Parking 
Plan- was adopted. 

There is a great demand for public 
parking in the core of the Village 
(south of Bonita Avenue between 
Indian Hill Boulevard and Harvard 
Avenue), primarily for curbside 
parking and Parking Lots 1 and 2. 
Private off~street parking spaces 
tend to be under-utilized. Also, 
while there is a sufficient supply 
of parking on the periphery of the 
Village, particularly on public 
streets, there is a substantial 
amount of all-day employee parking 
in the core of the Village. 

As a result, the ~illage Action 
parking Planw recommended conver
sion of under-utilized private 
parking areas in the core area to 
public parking areas, and provid
ing additionl employee parking 
lots located at the periphery of 
the Village. These recommenda
tions are now being carried out. 

This plan recommends that the 
policies of the ~illage Action 
Parking Planw be continued with 
the acquisition and conversion of 
interior core lots into public 
parking areas. This should occur 
in the blocks to the north of 
Bonita Avenue as well as the 
blocks south of Bonita where con
versions are already underway. 
The use of in-lieu fees shall 
continue as an alternative to 
providing parking spaces when new 
developments or conversions occur. 

Also, when existing buildings are 
converted to new uses within the 
.nvelope of the existing building, 
no additional parking spaces shall 
be required of the new use. Should 
the new us. extend beyond the 
existing building, requiring new 
construction, parking or in-lieu 
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fees sh.ll be provided .s c.lled 
for by the code for the .dded 
.r ••• : Th~s policy is being recom
mended .~. 

'1'0 encourage outdoor dining, park
ing requirements for outside din
ing .reas shall be reduced to one 
space for each eight persona per
mitted to occupy the est.blishment 
by th. occupancy load provisions 
of the Bui~ding Code, fro. the 
current requirement of one space 
for .ach four persons. 

STREET PARJ{ING 

The street improvements .long Yale 
Avenue, Harv.rd Avenue, .nd Pirst 
Street include di.gonal on-street 
p.rking. All other streets have 
parallel parking. 

DIR.EC'1'IONAL SIGNING 

There is adequate Signing from the 
S.n Bernadino freeway to the 
intersection of Pirst Street and 
Indian Bill Boulevard. Prom th.t 
point, the Village lacks direc
tional signing to the Vill.ge 
itself, to public parking, to an 
information are., or to the col
leges. The signs at the corn.rs 
of Indian Hill Boulevard and Pirlt 
Str.et, and Indian Hill Boulev.rd 
and B.rrison that say arh. Cl.re
mont Vill.ge,· .re the only indi
c.tion that this il • special 
are.. Any new public signing 
system Ihould be c.refully 
designed to be graphically ple.s
ing, e.sy to read, and not • vis
ual clutter. 

PEDBSTRIAN ENVIRONMENT 

The pedestrian environment in the 
Village is a positive, lively on. 
with the .xisting ped.strian 
.ctivity .nd .xisting physic.l 
••• nitt.s working tog.th.r to 
cr •• t. • pl •• sant pl.ce to do 



business, shop and visit. 

There has already been a large 
succ~ssful effort' in Claremont to 
enhance the public environment for 
the pedestrian shopper. An impor
tant part of this effort has 
included attractive landscaping, a 
tradition begun in the early days 
ot Claremont. The character ot 
the landscaping varies throughout 
the area from tall mature trees 
and lush gr.en lawns along Rarvard 
Avenue to smaller, newer growth 
along Yale Avenue. Any proposed 
change or improvement ~ ~T1~ 
respect the quality and character' 
of the existing landscape. 

Crosswalks have been shortened by 
extending corners and emphasized 
by using a different material. 
While ~monite·, the material 
used, may not be the best for 
maintenance, the concept is a 
good one and should be repeated. 
The curbs of split granite are an 
important element that preserves 
the history of Claremont and adds 
texture and interest to the 
pedestrian environment. 

SidewaLks and street furniture 
along Yale Avenue are in excellent 
condition and are also well suited 
to the environment. If attempts 
are made to expand the sidewalk 
improvements to other parts of the 
Village, then the design and the 
materials shall match the existing 
improvemenU. 't,be Ci tJ sbO\tld
adapt _t,nd,ras fer 'bes. 1' ••• ~s 
part at this plan. New street 
elements such as light standards, 
benches, trash receptacles, bike 
racks, kiosks, news racks, mail 
boxes, public telephones, drinking 
'fountains, public signs, street 
trees and other plantings should 
also match those already present 
in the Village. Any street, 
alley, or parking lot that lacks 
amenities should be considered for 
futUre improvements. 



BUILDINGS 

The v.riety of building types, 
scale~ and setback has created 
areas of different character with
in the Village. Generally there 
are one and two story commercial 
buildings in the center of the 
village, with residential and 
large scale office and commercial 
buildings on the perimeter. 

Types, styl_s, and materials of 
buildings will be discussed at 
length under the Private property] ~\r-.~~f'\Q.l~ -: 
Improvement section of this plan. ~ 

The Architectural Quality Analysis 
Map (Figure ) graphically indi
cates which structures are archi
tecturally and/or historically 
important in the Village area. 
These buildings are among the 
elements that give the Village its 
unique character and feeling. 
Some buildings are more signifi
cant than others, and for this 
reason the buildings have been 
divided into four categories: 
significant, notable, contrib
uting, and non-contributing. 

-Significant- buildings are the 
most important structures in the 
Village either for their architec
tural merit, such as the train 
depot, ~r like the packing house, 
for their historical association. 
Most of the buildings are good 
examples of specific architectural 
styles, and altogether they repre
sent the best buildings in the 
Village. Some of these buildings 
are listed in or are eligible for 
listing in the National Register 
of Historic Places. (See Map, 
Pigure , on significant build
ings. ) 

~otable- buildings are also 
architecturally or historically 
important. Typically, the build
ings that are -significant- are 
better examples of a style than 
~otable- buildings. ~otable-
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buildings are i.portant on a local 
level and contribute to the char
acter of the Village. 

·contrib~ting· buildings are not 
necessarily examples of specific 
architectural styles but are 
important to the overall scale and 
character of the Village. 

-Yon-contributing· buildings vere 
built recently, before there vas a 
conscious etfort to preserve the 
unique character of the Village. 
While they met all land use and 
development code requirements of 
the time, the displa man char
acteristics hat are today out of 
character vith their surroundings 
and are therefore discouraged in 
this plan, suc a mono lC 
scale and rge streetfront park
ing lotsj Landscaping and, in a 
fev cases, remodeling or new con
struction, could help these build
ings contribute to, rather than 
detract from, the character of the 
Village. 

An additional category, -Develop
ment Opportunity Sites·, includes 
vacant land and existing parking 
areas 'around the intersection of 
First Street and Indian Rill Boul
evard and along ,irst Street to 
the vest of Indian Rill Boulevard. 
Ose and development of these areas 
vill be discussed further in the 
Design GuideUnes section. 

OTRBR SIGNIPlCAR'l' BLBMENTS 

These elementa contribute to the 
identity and unique quality of 
Claremont Village. They include 
vievs north to the San Gabriel 
mountains, recurring elements such 
as trees and the granite curbs, 
and focal points such as signifi
cant buildings in the Village and 
those on the college campuses. 

The citrus industry vas a Signifi
cant ele.ent that contributed to 
the ~rowth and stabiU ty of Clare-



.ont. SVen though the packing 
houses and the groves are no 
loftger an,active part ot the 
Village, they are part ot the 
history. The old citrus labels 
are a source for ideas for graph
ics or signs, either for public 
directional signs or for any 
developer that may buy and use the 
buildings that were -built for the 
industry and still stand today in 
the area we~t ot Indian Rill 
Boulevard. 



O?s~~ ~ Q\.J~\~ 
'JiIda\GB mt!%CIJ :A:BAS 

Th~ "Villaqe con'tains a variety of 
uses ranqinq froe residential to 
c!l.IIlIll..!!.l?ial to ind~~*"" Based 
O~~~~ysis of~~siqn 

~-\:l 4eeer .. "ftaAeS includinq buildinq 
types, scale, setbacks, auto cir
culation, etc., the Villaqe has 
areas with distinctly different 
desiqn charcteristics. In order 
to tailor.desiqn criteria to the 
different characteristics, the 
Villaqe has been divided in to 
four desiqn areas, as follows: 

Area I The Central 
Commercial Area 

Area II Indian Hill 
Boulevard Area 

Area III Residential Area 
Area IV Larqe Scale Commercial 

See Piqure for boundaries. 

The followinq sections will des
cribe these areas in qreater 
detail and include a list of 
recommendations for public and 
private improvements includinq 
recommendations for siqninq and \ 
other improvements, as well aa 
recommendations on what should be 
avoided when makinq lmprovementa 
in the Villaqe • 

.:..~~~n, 
~ W ...Pcnlr important recommendationa 

~ apply to all of the areaa : 
~ 

1. Compliance with the quideUnes 
for buildinq improvements shall be 
encouraqed in the areas that are 
directly adjacent to, but not 
included in, the S,.Gilie Piaft \j,,~~ a.~ 
...... Compliance will strenqthen 
the effort to create visual 
continuity in and around the 
VUlaqe area. 

2. Streetscape elements that have 
been deaiqned and installed in the 

-L ~~ Villaq8, such ~~ t standara., 
~ ..,...ah1l1'f continu8~ nd. rlli"',.$e at 

' .. /0 



the boundaries of the distriet. . 
This will help to elearly define ~\J~~~ 
the 'Gill I,. iE.utlle E 1., Azea. 

3. When·a single pieee of vaeant 
property falls into two design 
areas sueh as eommereial and resi
dential, an attempt shall be made 
to determine whieh area is domi
nant in terms of the surrounding 
eharaeter. If this eannot be 
determined, gUide~~ for both 
areas shall be .o~e4 with to 
the extent that setbaek, seale, 
and mater ials eomplement both 
des ign areas. 

4. In general, the design of anl 
new eonstruetion in Mly of the ~ \)\.\'c::c.te. 
~.Yr areas shall be eontextual. 
This means that existing seale, 
materials, proportions, and build-
ing relationships to the street 
(sueh as setbaek and orientation) 
shall be respected. The intent 
hore i. not t~r'9. identical 
buildings~but ~to eneourage 
design that wi respect tile c:...c:r""~~--\o 
existing arehitectural quality of 
the Village. Before designing any 
new strueture it will be useful to 
study the buildin types defined 
in this Ian. elow is a s 0 ( 
the four areas with their predom
inant building types. 

~ Building Types 

I 
II 
III 
IV 

AREA I 

I, II, 
I, II, 
IV, VI 
I, II, 

III, IV 
III, IV, VI 

III, IV, VII 

TBB CENTRAL COMMERCIAL AREA 

See Figure 

The commereial area is typieal of 
many small town main streets. The 
buildings are side by side, form
ing a eontinuous streetwall, and 
are not set baek from the side
walk. The pedestrian quality of 
this relationship is enhanced by 



the existing public improvements 
that include shade trees, benches, 
etc. 

The blocks between Bonita Avenue 
and First Street along Yale Ave
nue, and the block of Harvard 
Avenue between First and Second 
Streets are the oldest and most 
cohesive streets in the Village 
commercial area. The only exce~ 
tions are the corner parking lots 
at the Northwest corners at First 
Street and Yale Avenue, First 
Street and Harvard Avenue, and 
Bonita and Yale Avenue. While 
these areas have existed for a 
long time, they do not contribute 
to the cohesiveness of the area. 

The remaining blocks in the 
commercial area do not have 
cohesive streetfronts. Street
front parking lots have been 
allowed instead of new buildings. 

Any new development in Area I 
shall exhibit the same quality and 
standards exhibited in the origin
al commercial blocks. Likewise, 
any public area improvements in 
the cOllmercial area shall comple
ment the existing streetscape 
amenities, including sidewalks, 
crosswalks, landscaping, light 
standards, benches, trash recepta
cles, etc. 

The following .ceeellllendations qIJ..d0'('f'IQ..) 

shall be followed for additional 
public imprOVements and for pri-
vate property site improvements 
and new construction. Building 
improvement guidelines are under a 
separate section. 

PUBLIC IMPRO~ ~~ 
UCOICICDIDID G~ 



where possible. If this feature 
can be recreated in order to bring 
back a distinguishing feature of 
clartimont, it should be encouraged. 

\ 

The treat.ent of intersections 
along First Street is a positive 
addition, to the pedestrian envi
ronment. This treatment includes 
extended sidewalkS at the corners 
that cut down the distance of 
crosswalks. Consideration might 
be given to changing the crosswalk 
material from bomonite to a more 
durable material such as brick, or 
tougher scored concrete colored to 
match the bomonite. This treat
ment should be continued when 
improvements are made to other 
intersections. 

The quality and maintenance of 
public landscaping in Claremont is 
superior. New plants and trees 

S~ ~ match existing, or be 
designed in such a way as to 
relate to improvements already in 
place. 

Proceed with plans to expand 
existing public parking areas, 
specifically at lots 1, 2, 3, 
and 13, and with plans to convert 
all-day parking to 2-hour parking, 
and moving employee parking to 
perimeters. See Claremont Village 
Master Plan for Parking. 

Improvement plans for alleys and~_ ~ \ 
inner block parking lots ehall, 5>\ ~ 

~~po\~~ 
(j\ \6~ \5 CX'\ 'w... 
\ ~ ~'\Q.O..:r: 

- Follow plans~ave already 

been m~ pre~us studies ~ -fu\\.ruJ dQ..\ sh..u.J..J. 
~R~~~~~S ~c:r~ers ~ ~~ .~~ 

in order to screen them from 
view. 

- Require passageways from 
parking lots to the street. 

- Provide pedestrian walkways 
parallel to alleye as access to 
street sidewalks if there i. 
sufficient area and if the 



interior parking lots lack mid
block access paths. 

-- provide appropriate lighting and 
landscaping, including shade 
trees and new light standards 
that match existing village ~ ~ 
light standards. ....t\.~c,lA. .J 0~o. :J 

-Yi ~(,~ 

PRIVATE PROPERTY IMPROVEMENT r.JZ.- eo 'QO.~ 
RECOMMENDED \J Ql.'t'J~n 

~a C5J.( 
Gape in the -.treetwall-.....sMn be e;; c.... 
filled in with either new con-
struction or appropriate land-
scaping. Acceptable gaps are 
those that provide auto access 
and/or pedestrian access to 
existing inner block parking. 

Private parking lots with street 
frontage that have no curren~_,~A 
infill construction plans ~ 
attractively landscaped in order 
to continue the linear street 
frontage created by the buildings. 

We. construction shall be designed 
for th!~~!strian shopper. Pirst 
floors~be primarily glass 
for storefront displays. 

, s~~ 
We • • torefronts.:sMtI face the 
street, not inward toward each 
other with blank walls faCing the 
street • 

. ~ 
... • torefronts ~l be set back 
only at the entrance door for an 
area no more than twice the width 
of the door itself and 2~ feet tn 
.epea, and at least the w~dth of 
the door (CiWt~ lacas\ 41. r~ 

We. construction~ join or 
butt adjacent buildings where 
possible. 

J~ 
We. construction pen be deSigned 
to complement the surrounding 
buildings. Por instance, roof 
shape and materials should be 
similar to those found in the 
area, as should materials, window 
sizes, etc. 



n)a 
.. " ~tract:lon~.Jl~~ be 
t~ore than two stqries~Tn·li.ight, 

Sh~:fol1Ow all stre~r.l',JI~ntage 
recommendations, and~main
tain existing storefront and upper 
floor fenestration rhythm. 

Bowever, any new construction 
two stories in height shall 
require a conditional use per.it 
for the extra story and shall 
follow all recommendations in 
section for new construction • 

.. ter ials for new construction 
~ ~ be materials that are common' 

to the Village area such as wood, 
stucco, brick, and tile. The 
Village is characterized by high 
quality materials and workmanship, 
which shall be maintained and 
built upon whenever new construc
tion occurs. 

~ 
ZZisting buildings ~ be 
improved by eliminating visual 
clutter such as inappropriate 
signing (see Figures and ), 
architectural elements, or mate
rials, and then improved with 
paint, new signs, etc. Pedestrian
oriented commercial quality shall 
be maintained. 

suggested uses for new buildings 
over one story include retail on 
first floor, and office or apart
ments on the second floor. A 
sufficient s.parate entrance to 
the upper floors should be pro
vided in th.s. cas.s. 

Improve rear of buildings by 
following general guidelines for 
building improvements. Include 
repairing deteriorated elements, 
replacing missing windows, paint
ing, and adding attractive signing 
and lighting where feasible. This 
vill greatly enhance the public 
environment, especially as mid
block parking lot improvements are 
made. (See 'igure ., 

_{\ . 7 
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... a6:Utiona t~t\~r! visible 
fro- the street~relate to 
the piincipal facade by using 
si_ilar materials and continuing 
the facade rhythm and detail such 
as cornices, window openings, 
height, loction of doors and win
dows, etc. (See Figure .) 

ptrst floor st.or:efront apace stJHrns~ 
be retained and used for retail 
commercial use. 

Allowable sign area for buildings 
in the commercial district shall 
be limited to one square foot for 
each linear foot of street front
age. See individual building 
guidelines for detailed sign 
guidelines. (See Figure .) 

DISCOURAGED 

... construction that is isolated 
and does not relate to the build
ings around it or to the pedes
trian. 

Re. construction that is set back 
from the street. If allowed, the 
setback area shall not be used for 
pede s t'r ian purposes. An archi tec
tural device shall be employed 
that maintains the streetwall. 

Re. construction that allows 
parking in front of buildings. 

Use. for existing or new buildings 
that do not contribute to the 
co •• ercial nature of the area. 

Oses such as offices and apart
.ents that are better suited to 
second floor space should be dis
couraged on first floors. 

pe80l1tion that will create more 
parking lots or gaps in the 
streetwall on any of the existing 
streets. 

CU'b cats to new or existing 
parking areas. 

J OM\,\ 



.... construction that does not 
complement or blend with height, 
scale, rhythm, size, or type of 
existIng buildings or the mate
rials of the Village. 

r 
N9f PBRMI'f"l'BB 0'1\ ~ 

.... construction that is set back 
from the street without an archi
tectural device or landscaping 
that maintains the street wall. 

IlateJ: ia1e fOJ: ne .. construction 
such as mirrored or heavily tinted 
glass, highly polished metal, 
diagonal or vertical natural ~ C:. __ ......... ,~ 
(clear or unpainted) wood siding--1C!l 

ColoJ:e that are fluorescent, 
jarring or incompatible with those 
found in the Village. 

AREA II - INDIAN HILL BOULEVARD 

Area II generally extends the 
length of the study area along 
Indian Hill Boulevard from Pirst 
Street on the south to Harrison on 
the north. It extends the depth 
of one. parcel to the west of 
Indian Hill Boulevard and to the 
alleyway to the east of Indian 
Hill Boulevard. See Pigure for 
actual boundar ies. 

Indian Bill Boulevard is currently 
a major thoroughfare in Claremont. 
It is also a primary route trav
eled by anyone going into the 
Village proper. Development along 
this corridor was originally in
dustrial to the south along Santa 
Pe Street where the railroad and 
the packing houses were located. 
To the north, near Harrison Ave
nue, the development was resi
dential. Recently, as the indus
trial uses has faded and commer
cial needs have grown, the charac
ter of Indian Bill Boulevard ha. 
changed. Buildings have been torn 
down for new construction and/or 
parking, houses have been con-



verted to businesses, and new 
monolithic Of auto-oriented build
ing~ have been ~dded. 

, , 

Today, 40t of the street frontage 
is parking lots, and the remaining . . _.~ 

60t is buildings. Balf of the 1 c.~~' oJ'JJ:.'\.~(f>" 
buildings are eo.mercial, half are J~r~~~ 
residential. Many of the changes ~\ 
along Indian Bill Boulevard have u~~~v~ 
been unsympathetic to the quality ~~ 
of design that existed. New 
buildings 'have been set back with 
parking in front, and as • result ,_ 
Indian Bill Boulevard is rapidly ~~OU\ J' 
becoming like any other auto- ,\~'1 
oriented commercial strip with 
very little remaining visual con-
tinuity. 

It is important to note here that 
the trees lining the boulevard are 
a distinctive and positive feature 
that tend to unify the area. 

~~~ ~se, alon, with the remaining 
\ \~sa ~ buildings of significant, notable, 

and contributing quality, should 
be maintained. 

The development potential along 
Indian Bill Boulevard is great, 
with. it comes the opportunity to 
improve the image and strengthenf -. "\:\...~\ \SC\~ cl ~ ~'I 
the order of the streetscape. ----7 ~~U\ (iQb: 
Public improvements must address -p\Q.05'2 ~ 
the needs of the developer as well 
as the pedestrian shopper. As the 
area west of Indian Bill Boulevard 
along First Street (Area IV) de-
velops, the shopper who wants to 
get there fro. the Village proper 
must be aceo.modated. Street im
provements like those found in 
Area I should be expanded to in
clude Indian Rill Boulevard. 
These improvements will create a 
more desirable place for develop
ers considering building new com-
mercial space. 

Puture private property develop-
ment along Indian Bill Boulevard 
needs to respect and tate into 
account the quality of the resi
dential properties in the area 



that are considered to be archi-
tecturally significant, notable, 
or contributing., At the same 
tim~, this area should be consid
ered an 'extension of Area I and 
new construction on currently 
vacant lots should blend with the 
character of the buildings found 
in Area I. 

While Indian Rill Boulevard will 
most likely remain a busy corridor 
in Claremont and a major access 
into the Village, it is hoped that 
alternate north~south vehicular 
corridors may be developed to 
carry more traffic, so that the 
area along Indian Rill ~oql~yard ~G~ 
in the Village will not·~~o~c_ 
~autO-orienteQ commer
cial strlp. This will help pre
serve the residential area to the 
north along In~n Rill A9lt~evard. 
The guidelines ~ this s~on are 
designed to aid in preserving the 
character of the area, allow new 
commercial growth, estabUsh vis
ual continuity, and create an 
atmosphere that is conducive to 
pedestrian use, while taking into 
consideration the volume of traf
fic using the boulevard. (See 
Figute .) 

PUBLIC IMPROVEMENTS 
RECOMMENDED 

City poli includes the expan-
o Area I street improvements 

into Area II, encouragement of new 

)~I 

streetfront commercial business, , 
discouragement of new/existing ) rJ.1\\ \S C h~ \11 S 
streetfront parking. lots, and t£.\I..lO ~\W ~ \'\ P C'\I.l\,. 
demolition of significant or con- s;.U?"l"Id\\.S 
tributing buildings. ~ ()IR~ 

I.pra.e.ent: Extend sidewalk at 
corners to allow for pedestrian 
cr08s.s.a»". (See Figure .) 
Thi8~occur at the intersec
tion of Indian Rill Boulevard and 
First Street, Indian Rill Boule
vard and Second Street, and Indian 
Rill Boulevard and Bonita Avenue. 

., 

l~ 
-to, . .' 



~Indi.n Bill BaUl.Y.r~ i. broad and 
~ hot due to the large amount of 

paving and lack o! shade trees. 
An added median strip down the 
boulevard, planted with trees, 
would help to shorten the distance 
for pedestrians while shadin9 and 
enclosin9 the street. (See Fi9ure . ) 

. 
Add new directional siC}Ding for 
the Village.and the colleges at 
the corner of Bonita Avenue and 
Indian Bill Boulevard. 

PRIVATE PROPERTY IMPROVEMENTS 
RECOMMENDED 

btaia siC}Difica.nt, notable, and 
CDfttributing buildings. 

Maintain landscaped front yards of 
remainin9 residential buildin9s. 

Bzisting buildings that are set 
back from the st~~\~nd have 
parkin9 in front~ introduce a 
landscapin9 strip alon9 the street 
in front to soften the edge and 
screen the lot. 

_L_ ,,}. partirlg lots with street frontage 
~~ be landscaped in order to 

soften the edge at the street
front. These lots should even
tually be developed into street
front commercial. 

There are two options for setback of . 
DeW canstructioa, .paRdi", el\ ~ -*--\.~\(iQ.~ 
location of the new buildin9: 

1. Set back the same distance as 
the existin9 residential buildin9s 
and landscaped area between build
in9s and street. Building use 
would include professional offices 
or apartments. 

2. Set next to aidewalk with any 
parkin9 in rear (if parkin9 is to 
be to either aide, it must be 
landscaped, particularly at the 
street frontage). Buildin9 u.e 
would typically be retail eo •• er-



cial. 

... c::PGsuuctiMQ setback 'I"Jpe I 
buU41ngs shei .!.pt to comple
ment - but not necessarily imitate 
- characteristics of the existin9 
residential type buildin9S includ
in9 scale, hei9ht, setback, mate
rials, landscapin9, as well as the 
size location, and rhythm of open
in9s. (See Pigure .) 

. 
lie. constrDCU.~ gf setback 'I"Jpe 
II bui14ing.~follow the 
Private Property Guidelines for 
similar structures in Area I 
(pages 27- 29) • 

.. aterials for nev construction 
s'toAO.....sAfI'I1 be common to the area such 

as stucco, stone, wood siding, 
brick, and tile. 

Rev additions th~~~e visible 
from the street ~ relate to 
the principal facade by using 
similar materials and continuing 
the facade rhythm and detail such 
as cornices, window openings, 
height, location of doors and 
windows, etc. 

eo\&. ~ ( Sign area shall be li m i ted to one 
square foot per one foot of linear 
street frontage. See individual 
buildin9 guidelines for details of 
sign guidelines. 

DISCOURAGED 

De.alltlon of Significant, 
notable, or contributing commer
cial or residential buildings. 

oevelopaent of corner lots into 
parklag lota. New construction 
~ only be set back to allov 

landscaping. Setback shall not be 
deeper than setback of surroundin9 
buildin9s on either side of the 
corner. 

Conversion of lan4ecaped front 
,.r4s into ~ pedestrian 



areaa • 

.. " ConstructIon that la set back 
from the sidewalk to allow parkinq 
in front. 

oe.olltlon that will create more 
parkinq lots or qaps in the 
atreetwall • 

.. " c::onatrUiCtlon tha t does not 
complement or blend with the 
heiqht, scale, rhythm, or type of 
buildinqs in the area or the mate
rials of the Villaqe. 

CUrb cuts. 

til iU .II n:o 

.. " c::onatructlon that is more than 
two stories in heiqht. 

Katerlals such as mirrored or 
tinted qlass, hiqhly polished 
metal, or diaqonal natural (clear 
or unpainted) wood sidinq. 

COlors that are fluorescent, 
jarrinq or incompatible with thoae 
found 1n the Villaqe. 

AREA III 
RESIDBNTIAL AREA 

The northern and eastern portion 
of the Villaqe Speaille Plan Area· 
is primarily residential in char
acter with some spot commercial 
development. It Is bounded on the 
south and west by Areas I and II. 

The residential areas have a con
sistent setback from the street, 
and the buildinqs, with a few 
notable exceptions, are similar to 
each other in size, scale and 

\ materials. The exceptions are the 
6-J.) bulldinqs like the one lllus-

~ ,I trated in Piqure and Hila' 'StIflCO::l:H \C> 
~'; ~til9 !¥pi 14 Pe,e 13, whIch 

. are not sImilar in si.e, use, 
materIals, fenestration, or set
back. The majority of Area III Is 



heavily land.caped with mature 
tree. and front yard plantings. 
The character of this residential 
area 8houl~ be protected and main
tained while allowing for new 
commercial development which will 
be compatible with the existing 
area. 

PUBLIC IMPROVEMENTS 
RBCOMMENDED 

~includes retention of 
~g, granite curbs, all 
sigificant or contributing build
ings, while allow ing new commer
cial use and encouraging midblock 
parking similar to that found in 
Area I. 

Retain granite curbing where pos
sible and reconstruct, if possible, 
where it is missing. 

Retain the parkway that runs 
between street and sidewalk. If 
this strip has been filled in with 
concrete, reintroduce grass. See 
Figure 

When the residential building. are' 
converted to commercial u.e, add 
inner block parking lota that will 
detract least from the appearance 
of the streetscape. 

PRIVATE PROPERTY IMPROVEMENTS 
RECOMMENDED 

AdditiODB to eziating buildings 
~~ r.lat. to the original 

building by using matching or 
complementary mat.rials and by 
continuing the rhythm of openings 
and details such as cornic.s, 
window frames and openings, roof 
shape, etc. 

Bzisting buildings of Significant, 
notable or c~~iputing architec
tural qualitf~ be retain.d 
and u.ed as residences, or care
fully rehabilitated and adapted 
for co •• ercial u •••• 



... ...a shall reapect ::he 
architectural tnt rity of 
struc£ure, th ihsid and 
outside • 

the 

.. tain and aaintain esiating 
laDdscaped front yar4a of the 
residential area. ' 

Any eKi.ti~!king lots on the 
streetfront~ be landscaped in 
such a manner as to substantially 
screen parked vehicles. 

~ 
lie. construction oH11 complement 
the scale, setback, materials, and 
styles of the existing signifi
cant, notable and contributing 
buildings of the neighborhood. 

lie. construction ~ be no more 
than two storieS~ight • 

G~'?o\\~ 

.. teria1a~blend with those 
existing in area including brick, ~~~\'CLk ~.\ 
shingles, wood, stone, stucco, () ~ 

etc. r1 \.0 bf ~~l~'f\ALvJ\\.\ 
Sign art' !llowed in the reside~ ......t.l.O -7 ~l~~ ~:s~~ \s~ 
tial ar· ;hall be limited to y~.~ ~ n 
square. t: for each linear foot ~\.~ ~ ~\" . 
of streE - frontage. See indi- ~~~ c.<.N\~ 
vidual building guidelines for Cf\ ~V1\lS . 
details of sign guidelines. '~ 

lie. COIUIt.rurction~ relate to 
other buildings in terma of posi
tion on the lot and spacing 
between adjacent buidings. See 
Figure 

DISCOURAGED 

lie. OOGBtruction that allows 
pa 'ing in front of buildings. 

CoIlver.ion of landacaped front 
yar4a into lMId:ing areaa. 

v ••• for existing or new buildings 
that do not coaplement the charac
ter of the building. 

a..olition that will create park
ing lots or gapa in the streetwall 



on any of the existing streets. 

we" j:lOft8truction'that does not 
complement or blend with height, 
scale, rhythm, size, or type of 
buildings or materials of the 
village. 

oeaolitioo of significant, 
notable, or contributing build
ings. 

~\d~ 
we" constrUction JA«11 be set back 
to allow landscaping. Setback 
shall be as deep as the shortest 
setback of surrounding buildings 
on either side. 

COnversion of landscaped front 
7ards into paved pedestrian areas, 
unless at least one half of the 
landscaping is retained. 

we" construction that is more 
than two stories in height. 

1~~uJc~ 
~o...C1Q..~ 

_.Ao QiS 
Materials such as mirrored or ~. 

tinted glass, polished metal,""'-- J ~\\J 
diagonal or vertical natural C\~ ~ 
(clear or unpainted) wood siding. ~ rJ...\.S~Cf?A.. ~? 

{f\U-ve 
COlof's that are fluorescent, ~ ~'Q\ 
jarring, or incompatible with ~~\\Q....\Oj. \.'-\ 
those found in the Village. 

AREA lIlA 
CIVIC CENTER 

A sub-area of this residential 
area is the Civic Center which 
includes City Ball, the Library 
and the Post Office. It is con
sidered a sub-area of Area III 
because the scale, setback, and 
site treatment of the buildings 
are more residential than commer
cial in character. The guidelines 
for this area are the same as 
those given for Area III. 



AR.BA IV 
LARGE SCALE COMMERCIAL 

The area to the south of First 
Street and north of Santa Fe 
between Berkeley Avenue on the 
west (including the ice house), 
and College Avenue on the east, 
has a very .different character 
from the first three areas. To 
the east of Indian Rill Boulevard 
and on axis with Yale Avenue is a 
large three-story office complex., 
Beyond it toward College Avenue 
are the train station and several 
other large structures. These 
buildings are related to the com
mercial core in location but (ex
cluding the train depot) are con
siderably larger in size. 

TO the west of Indian Rill Boule
vard and set back from the street 
are two large industrial type 
structures: a packing house and 
ice house, both remnants of Clare
mont's citrus packing industry 
days. In addition, there are 
large'vacant areas between this 
industrial section and the commer
cial core. 

Proximity to the commercial core 
and location on the primary access 
road in and out of Claremont are 
factor. that make the packing 
house and adjacent lots prime __ I.J'&'ii!. C"\. 

prospects for adaptive uses, -and 
new construction and commercial 
development. 

The manner with which the inter
section of Indian Rill Boulevard 
and Pir.t Street is developed can 
have an impact on the success of 
any development in the industrial 
s.ction and on the image of the 
Village itself. It can define 
entry to the Vill.ge .nd provide 
nec •••• ry ped.stri.n connectors to 
the industri.l s.ction, or it can 
be like .ny oth.r v.hicl.-ori.nt.d 

"'/ 



intersection that .ay discourage 
pedestrian use. The former is 
preferred and requires specific 
guid&lines for new construction 
and public improvements. 

PUBLIC IMPROVEMENTS I . ~(/\d 
RECOMMEND~=ED:-____ --~- ro· + '1e,w' 

- ~ C-ti'A~ ~;~~ . ~ pol~ includes expansion Of] ()I--~ " ..... f;vrv.O\ 
~eet public area improve- CJ(i\'rr 6\ 
ments, encouragement of sensitive 
adaptive use of the ice and pack-
ing houses, and construction of 
new buildings that will relate to 
the scale and character of the 
Village and the larger scaled 
structures. 

_--::x:-~s -
~4\ Continue development of First 

Street public area improvements 
including median strip. Provide 
turn lanes to parking areas. 

CcIIlstruct nev sidewalks and cube 
that will continue the plan that 
already exists on First Street to 
the east of Indian Hill Boulevard. 
Sequence from street would be 
curb, parkway with planting, and 
sidewalk. This way, the pedes
trian is buffered from auto traf
fic. 

Bncouraqe adaptive reuse of 
buildings vest of Indian Bill 
Boulevard and retention of and 

ro.'JS2 ct \jS€.. "'? 

respect for the or iginal design 1.. ~ \X::Q. <&~~~ 
fea tures. ,,) 0.'0 -b <;;.~\\mc.c .........,ou LOvu p CA.Ctt:-

-fe.ca:\)Stil. <:0 \ n \ ('\ en 1-"'-
PRIVA'l'B PROPIR'l'Y IMPROVEMENTS 
RECOMMENDED 

ReWie e:ldsting buildings vest of \ ~ 
Indian Bill Boulevard including ~ ~~ ~ 
the packing house and the ice ~c:.\t:Jf\ C\u\6.Q.\\~~fC\. 
house. \(Q.. -r\ru5;a.+ ~~ ~ 

Bev coaatruct:ion west of Indian 
Bill Boulevard and at the inter
section of First Street and Indian 
Bill Boulevard ~front the 
street, provide pedestrian scale, 
and incorporate parking to the 
rear of the building_ See Pigure 



• The only exception i. the 
southwest corner of ,ir.t Street 
and Indi~n Bill Boulevard. Any. ,1 
new· construction on the lot(s)~~\ 
east of the packing ~ouse ~ be 
let back at least 25' from Pirst 
Street to allow for a view of the 
packing house. The setback area 
~ be landscaped. 

"w conatruction near the packing 
house· and ice house ~ respect 
the scale and character of those 
buildings. 

Alterations to the visible facades 
of the existing buildings sAatl~~oJLq 
attempt to address the desired 
pedestrian scale. The size of the 
buildings allows for monumental 
scale design, while still being 
pedestrian in quality. 

Signing in this area ~~ De larger .-.I"\(Sc-. 
than the smaller scaled commercial_ tf~ -

CO corer Total sign area shall not ~~V't \c::. 
\. ~~quare feet per linear :::. \ ""'- ;~ 

foot of street frontage. See 
individual building guidelines for 
details of sign guidelines • 

...1..._ \rf~~Dg lota with street frontage 
~~~l be landscaped to provide 

street enclosure and screening of 
lots • 

.. L \\~~rlal.a for DeW conatructloa 
~~l blend with those in the 

area. Appropriate materials would 
include brick, stucco, concrete, 
tile, etc. 

DISCOURAGED 

... conatruction that has parking 
facing on Indian Bill Boulevard 
or ,irst Street. 

"w conatruct.ion that does not 
relate to pedestrian scale. 

"w conatruction tha tallows 
streetfront parking. 

Katerlals for new construction 



such aa airrored glass, highly 
polished aetal, diagonal or verti
cal natural (clear or unpainted) 
w~ sil1ing. . 

lie" construction that does not 
blend with or complement the 
height, scale, rhythm, size, or 
materials of the area. 

De.alltlon of the packing house or 
the ice house • 

. 
Developaent of corner lots into 
parking lots. New construction 
can only be set back to allow 
landscaping • 

.lI1C'l' P!!ftMtl'l'ED 

Colors that are fluorescent, 
jarring, or incompatible with 
those found in the Village. 

qQN.Aj ~\\U--\ 

q~~ 'R>\\~ 



The buildings in the Village have 
been grouped into seven different 
types based on use, design, and 
construction. Bach type is 
defined and illustrated. Bxamples 
of buildings that display signifi
cant architectural styles are 

. pointed out within each type. 
'OeS'e'l~~I~eellllend.t1eAe for improvements 

L are then made for each type of 
building. 

Following these ~~::t~~!: 
the occurrence or number of build
ings of each building type are 
given, as vell as the percentage 
of that building type found in 
each of the four design areas. 

Folloving the building types is a 
section of guidelines that apply 
to those building types found in 
each of the areas. 

neaolition of any significant, 
notable, or contributing building 
(see Figure ) shall be discour
aged. 

'!be original cbaracter and ctealCJD 
of a significant, notable, or 
contributing b~~~g shall be 
respected, and ~be retained 
vhen any changes are proposed to 
the building. 



BUILDING TYPE I 

C'baE'acter isticsl. CoII.ercia!, 
sin91e story, single business 
occupant. May have a combination 
of the following: large parapet 
wall area, integrated permanent 
canopy, gable roof shape, typical 
commercial storefront (see Pigure 

). parapet wall area may be 
used for signing in several dif
ferent ways, either by direct 
application of paint or individual 
letters, or by application of a 
separate but complete sign pre
pared on another material such as 
wood. Awnings with signs are 
frequently used and most often 
cover the entire parapet area or 
are hung from the edge of a per
manent canopy. 

Occ::ur renee: 

J1 out of 144 buildings in the 
Village. 

27 ( 87.01) in Area I. 
2 ( 6.51) in Area II. 
2 ( 6.51) in Area III. 
0 ( 0.01) in Area IV. 

J1 (100.01) 

RecoIIaendationa: Most of these 
buildings are very simple in 
design and detail. Paint schemes 
should be simple using no more 
than two colors: one for wall and 
one for trim. A third color can 
be e.ployed in signs and awnings 
to give colorful accents to the 
facade. Signs should fit the 
proportions of the facade. 



BOILDI1iG 'fYPB II 

Cluu-acter isticaf eo.aercia1, 
.lDgle story, aultiple bwlinep 
•• tahUshaentB. The majority of 
these buildings lack significant 
architectural elements. Most have 
typical storefronts, some have 
integrated permanent canopies or 
varied roof shape. Many use para
pet for signs. They are generally 
similar t9 Type I buildings. 

OCcurrence : 

24 out of 144 buildings in the 
Village. 

19 791' in Area I. 
4 171, in Area II. 
1 41, in Area III. 
a ( 01) in Area IV. 

24 (1001) 

Recoaaendations: The most common 
problem with these buildings is 
lack of coordination (sign, color, 
awning, mater ials, etc.) between 
the different tenants within the 
building. The buildings are gen~ 
erally simple but they could be 
greatly improved at moderate ex
pense with coordinated use of 
paint, signs, and awnings. ~hough 

simple, they maintain the rhythm 
of the street wall and contribute 
to the pedestrian environment of 
the Village. Follow additional 
recommendations for Type I build
ings. 



BUILDING TYPB III 

Characteriaticsl '!'Vo story, gen
eraJ.17 ldth COIIliercia1-retall .s
tablishllents on the flrst floor, 
offices or residences on the sec
ond floor. The storefront is 
typically designed with a large 
glass display area, second floor 
typically has smaller operable 
windows. The building may have a 
gable or hip roof, or an indica
tion of a.comice. 

Occurrence : 

12 out of 144 buildings. 

5 421) in Area I. 
6 Sal) in Area II. 
1 81) in Area III. 
a ( ..-B!) in Area IV. 

12 (1001) 

aeoo •• endations: Generally speak
ing, this type of building has 
more architectural detail such as 
cornices, window frames, and sash 
that can be highlighted with 
paint. The piers framing the 
storefront should be of the same 
material and/or color as the upper 
portion of the facade. Window 
treatment such as cloth shades or 
decorator venetian blinds should 
be used to achieve a uniform 
appearance in second floor win
dows. Awnings are appropr late on 
first and second floors in most 
cases. 



BUILDING 'l'YPB IV 

CbaEacterlstlca: IIUUcUngs with 
Spanisb' Colonial llevival design 
characteristics such as tile 
roofs, wood brackets and trim, and 
stucco walls. Any of the build- C:C:n ~ roC!\Q. ~ 
ings that might otherwise fall 00s:G~'oa.. Sw-.~~'n\ 
into one of the other building Cc'-<::xl c&. ~ J'ul.. ~\a... 
types will be considered Type IV \: ~\J. =--=.0 
if they have the.e character is- . -To OJ,.}C~ ~\.c..o.~~. 
tics. ,-fC"exCl.mf-., ~\~ s..\\s ~~oY' ~ ~ '''''', 

~~~s ~ '\\C\\S 
Occurrence: ~~t{\5""'~~S 

9 out of 144 buildings. 

6 ( 61.) in Area I. 
a ( a.) in Area II. 
2 ( 22.) in Area Ill. 
1 ( 11.) in Area IV. 
9 (lOa') 

lteeO •• endations: Stucco walls and 
tile roofs should be maintained in 
good condition. Repairs and 
replacements should match existing 
materials. Colors used should \ ? 
raJllge fro. wbite to pale browns O~~~ . 
and light earth tones. - ... 3 

N2Qd .J2X\b;ood 
-toet-- 6\ sco...Uo. ~ 
~\a. of a.O.~~ 



BtJILDIBG 'l'YPB V 

Characterlstlcsl Single 
__ . .structures, 'commonly banks, 
that ar~ sited to accommodate 
parking and drive-through service. 
This condition often isolates a 
building from others around it, 
creating gaps in the streetwall. 

Oc::cur renee : 

6 out of 144 buildings. 

2 ( 33t, in Area I. 
2 ( 331' in Area II. 
2 ( 331) in Area III. 
a (~I) in Area IV. 
6 (1001' 

Recoaaendationa: Since most of 
these buildings are fairly new and 
are well maintained, there is 
little to recommend for the exist
ing buildings. Rowever, land
scaping should be encouraged on 
large blank walls. 



BOILDtHG::!!...!!, 

a.racter:lsUlear One and two 
stofy r.sidential buildings, in 
various styles and materials. 
Most are set back from sidewalks 
with landscaped front yards. Some 
continue to be residences, others 
are professional offices or busi
nesses. 

c::Jlcc:Ur renee I 

57 out of 144 buildings. 

6 ( lU) in Area I. 
16 ( 281) in Area II. 
25 ( 6n) in Area III. 

0 (--1t ) in Area IV. 
57 (lOOt, 

Recoaaendations: Retain the 
architectural integrity of the 
house. When converting to another 
use, attempt to adapt it to a use 
that will have the least effect on 
that integrity. Care must be used 
when adding signing to a house if 
it is converted into a business 
establishment. One well designed, 
low, freestanding sign in the yard 
or a small sign hung under the 
porch roof will work well. 



BOILDDIG 'l'YPB VII 

Cbaracterl.tlcs: Large scale 
bulldings that are wider, longer, 
and taller than the common build
ing widths and heights found in 
the Village. The buildings are 
more massive than surrounding 
buildings, but most offer pedes
tr ian scale on the streetfront. 

OCcurrence: 

5 out of 14 buildings. 
100' in Area IV. 

aecoaaendatlona: The larger, 
underused or vacant buildings ~_. 
should be adaptively reused and \'"1\ re~o.I\.d.~ ~~~ntMV 
their distinguishing character ~ \QQ..~ -e..)C~<k ~cn 
should be respected. Any new \.\ ~. _.1 
construction around the existing o.~~\l\S.""l~ l)\ UJ\Ul..~ 4' 

Type VII buildings in Area IV ~ ~ ~ SUNl~ ~n e\-c 
should be scaled to the pedestrian 
and the rest of the Village. 

3, 



pr{or to beginning renovation or 
alteration work on a building or r-a WCf\ '(, OS\Q 
storefront in the Village, the \ ~ __ ~._~ 

~ IHreh.At or property owner should \(\WM cS C\e1~ 
ask several questions to ensure \_1-( 0 -La 
that the proposed work will \ n ' - \' 
enhance both the building and the 
character ot the Village. These ~\\ 6.>\dc.\,(\QS 
l~e~nA;J.n~~a.~~~~~\::~e.-~~ en.. .r~_~G\\.Q~~ . 

l~. What Design Area is the build- \~n\~~ 
I ing in and what are the guide- ~ 

lines for that area? See pag.e &'5\,\(\ ~ 91J\&~N2) 
~\("'lt\\~ (}I\ \''11. 

2. What t;~~1~~i~i1:-i:; s\-N.~ 
C=see the descriptions ot bulld- I (, 

ing types beginning on page 46~~~c..c\-OJ\Q. ~ ~mQAlac..m..Mj 

3. What is the architectural 
quality ot the building? See 
map on page .) 

4. Are there other businesses in 
the same building? Do they 
want to coordinate improve
ments? 

5. ~hat are the original architec
tural elements found on the 
building? Are they still 
intact? 

6. Bow does the building relate to 
its neighbors? Is it connected 
to another building on each 

~CA1Y\\.S b~ ~~ . 

side? ~~ ~ l:::rc... a-n&ct 
7. Doe. the building have tho J ~ <;>e. ~ ~W1c\ 

required parking? ~~ ~ ~_ ~~ 
~\E.~~~-\- ?,--\~ vp--tt> ~ . 

8. Does the building have land- ~\::Ii ~\.!:> W\ \\ S~ 
scaping? 1\ ~\a... ~ 

9. Does the building tace directly 
onto the sidewalk, or it is set 
back? 

10.In what condition is the build
ing? Does it need paint? 



11.What kind of signs are there? 
Are they large and dominating? 
Are there small eye-level signs 
(or pedestrians? Bow many? 
Are the signs cluttered, or can 
they be easily read? Are they 
well maintained? 

l2.Bow many diff.erent types of 
materials are there already 
existing on the building? Bow 
many have recently been added? 
What are the original mate
rials?" 

Equipped with the answers to these 
questions, the building owner or 
merchant is ready to study the 
standards and guidelines for4thr-t\e.\h~~t2.. c...'S a:.. vJ\u~ I -t.k. rwt'b.~ 
~ and building type, and to 
formulate an improvement plan. 
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GBNBRAL GOIDBLIMBS 

BUILDING DESIGN· \ \J,X\~ ~~Gf\~\\, ~ U~ 
RECOMMENDED 1 ~\S ~~O\ 
GeDtu:ally, a property shall be 0Qs~'(').. ui~ :\)\S'J .K-\ 
__ for Ita originally IDt.ended (\\)\5b\\ro.s \\\C\ \JJ\ \ V\ -h 'I 
pIl'poBe or aD appropriate ne" use. \ ..l... r~ <.(X\S,~L,\ \.(.'" . 
Por instance, an old house will Q~~\\.U tS ~ ~ \ _ .1 
easily adapt into a retail space M. ~~ ~<:O ~ 'o.t2-~\QU 
that does not require substantial \'\~ \~ 
inter'ior reorganization or large 0..-11. ... : r~. \ §!iS~ FC Z.s O"L ...l..... 
storefront" space, such as a record ~ ... ": 0 .l.--\"", \~~c.\ \.C'r\ 
store. Bowever, it would not be c.C('(\ \..J\ \ '\W..(A \.JJ' \ t \. ..., 

appropriate to gut the same old V\ \.D~c:rv...S 0<\..Ge... . 
house in order to make it into a C(\ ~~ ~-~-\ 
recording studio. This use would 
be more appropriate in a large 
loft space in an old warehouse or 
on the upper floor of a commercial 
building. In each case the ori-
ginal intent, architectural quali-
ty, and detail would be respected. 

lapr:0geaeDU shall r:espect and 
coapleaent or iginal desigft of the 
building. Consider its original 
materials, openings, height, set
back, roof shape, architectural 
elements and relationship t.o its 
neighbors. 

CGDslder the "bole struct.w:. "ben 
aaking iapr0geaent. plans. Peeling 
paint, deteriorated signs and 
dirty windows on the second floor: 
will detract from a fr:eshly reno
vated st.orefront. 

CGordiDAte lapr:0geaeDu with other 
occupants ift building. 

Ad4itloas to existing structures 
should harmonize with the existing 
structure and neither dominate it 
nor clash with it. 

Ose qaal.ity aaterlals and vorka&ft
DIp. The improvements w ill last 
longer and will be less expensive 
in the long run. If too expensive 
to do at one time, then stage the 
i.prov •• ents over a period of ti •• 
and i.ple •• nt th.. in a logical 
ord.r. 



DISCOORAGBD 

aelt99'al 01' alteration of distin
gui8bing architectural features. 

Alterations which seek to create 
aD earlier 01' theaatic appearance 
such as -Colonial Williamsburg- or 
-frontier land- facades. 

BUILDING MATERIALS , ARCHITECTURAL 
ELEMENTS 

RECOMMENDED 

aetain and repair if necessary 
original exterior aaterials such 
as brick, stucco, stone, adobe, 
tile, wood, or metal. 

aeaove inappl'opr:iate aaterials and 
eleaents that aay have been added 
in aD earlier reaodeling such as 
aluminum sidin9, plywood false 
fronts, or natural (clear or un
painted) wood sidin9. 

aepail' 01' replace deteriorated 
architectural features. Match the 
original as closely as possible in 
composition, desi9n, color and 
texture. 

aeaove old sign supporu, conduit, 
wir •• , bracketa, 01' hardware that 
i. no loDger operational and 
cletr.-cu frOll tbe building's 
appearance. 

AMi tioa of DeW aaterial. sbould 
be liaited 80 that the total ftUII

bel' of facade .. tel' ials does not 
becoae contusing. New materials 
should blend in or complement 
original in texture, composition 
and color. 

Sarf.. cleaning of structure. 
IIboald be rmdertali:en with g_t1eat __ PQl8ibl .. 

J-f/ 



DISCOURAGED 

Adding or rasUE'f~ing a facade 
witii' DeW .ater ial wbic:b 18 inap
pcoprlate such as artificial 
stone, brick veneer,asbesto8 or 
asphalt shingles, plastic or alum
inum siding, or natural (clear or 
unpainted) wood aiding. 

Adding or replacing ori91na1 with 
new or inappropdate arc:bitectural 
ala.ents such as shingle mansard 
roofs or colonial doors. 

Sudblasting bE'ick or stone. 

Cheap-looking or cheap .aterials. 

Onskilled or unknowledgeable 
labor. 



Roors 
RECOMMENDED 

Retain original 'roof shape. 
Retain, . repair or replace to match 
original roofing materials. 

Rell<We or reloc:ate unsightly roof 
equipllent.. If this is impossible, 
screen it from view or paint it a 
color such as a medium gray to 
make it less noticeable. 

~0J1d. 
... coostructiOllJIba:tI atte.pt to 
blend with the roof shapes in the 
area. For example, flat roofs 
with tall parapet walls in the 
commercial area and gable roofs in 
the residential area. 

DISCOURAGED 

Applying new roofing .aterial that 
is inappropriate to the style 
and/or period of the building and 
neighborhood. Tile roofs are a 
distinctive characteristic of the 
Village and they shall be retained 
and repaired when necessary. 

Adding new roof shapes such as .) an cr- ...c: -~~ 
mansard~ngle roofs. \~rx~~\1 

A1te~i': -~"'ing original roof ~ C~\~ 
abapes7 ,.~- j 



• .. tain and repair windows and 
doors and their openings where 
they contribute to the original 
architectural character of the 
building. 

lteplace .issilll9 window and (Ioor 
.le.ents with co.patible •• t_ 
rials • 

.. place .188illl9 window and (Ioor 

.le.ents so they are compatible in 
siae, configuration, and reflec
tive qualities with the original 
elements or with the intent of the 
design of the building. 

Doors to retail shops should have 
a high percentage of glass. This 
invites the pedestrian/shopper to 
look and come in. 

Clean all gl •• s areas regularly. 
Clean glass gives a building and a 
business a crisp, cared-for 
appearance. 

'1'1'e.t second story windows with 
curtains, shades, blind., or shut
ters to eliminate a look of neg
lect or dilapidation. 

New construction should attempt to 
blenc!with proportion and rhythm 
of windows and doors in surround
ing buildings. 

DISCOURAGBD 

Iauodacilll9 or cbangilll9 the loca
tion or siae of windows, (Ioors, or 
other openings that alter the 
architectural character of the 
building • 

. Jleplacilll9 wiDdow and (Ioor features 
vitia 1ncoIIpatible aaterials such 
as anodized aluminum or tinted 
glass. 

Dlrt7 viDdows, which give an) Cii\ n
unkept look. 



· , 

canring up ex fUling in IU1J' 
original window openings on a 
pril1lary facade •. 

Air conditioning .,indow anita on 
primary facades. 

Clattering .,iado.,s with window 
signs. 

S'I'OREPRONTS 
RECOMMENDED 

This area of a commercial building 
traditionally has experienced more 
change, remodeling, layers of . 
paint, signing, and new materials 
than any other part of the build
ing. All of this has been done to 
give a business a new appearance 
and catch the attention of the 
shopper. Start with the basics of 
a typical storefront and be sure 
to consider it within the context 
of the whole building. 

:t:.~~~: ~~:r'r nd 
¥ale M'entlee that: ha,.--e storefronta 

~ HaH be used for retail e.tab
Ushaents that will use tha store-
front. for attractive display of iN'Y'\'l~' 
goods to be sold. Uses that do U I •. 

not generate pedestrian movement 
along the sidewalk .uc~~.~l89al, 
insurance offices, etc~~ be 
located on second floors or on 
side streets. 

~ original glass-to-.,all ratio 
sMd ~l be retained for storefronts. 

Re80ft iDappl'opl'late INtarials 
that may have been added such as 
wood siding or shingles. . 7 

) ,,(;\ F'061 ~ d.IU I.'t~ C/.UJf1HiC1.J . 
.. .ore any ele.ente or sigM that 
may be covering parts of tha ori
ginal storefront. 

Retain and repair original store
front ale.ente such as transoa., 
trim, door, glass, and decorative 
featUres such as tile. 



.. " .tol'efl'ODta can: <a) be 
contemporary design that is com
patible in scale~ design, mate
riall, color and texture with the 
existing architecture; (b) be a 
reproduction of what was original
ly there using old photos and 
re.earch or original architectural 
plans. (o~otoqraPhs may be 
available .. Claremont ~r-~~e. ~c. • 
~ a •• ourc.. Center.) 

Di8Play of .••• llable goods is the 
funct~~l a storefront. Dis
plays~' be attractive, well 
lit, and convey a clear message to 
the pedestrian/shopper. Confusing 
signs in the window, displays that 
are never changed, or faded fin
ishes detract from the store and 
project a negative image. ~ 

... taurants in first floors IIb'f1l 
have attractive window treatment 
that allows some privacy for 
diners but also allows the passer-
by to look in. 

SIp deslCJD8 and awnings are two 
very important parts of store
fronts. Their design and execu
tion are critical to the overall 
appearance of a building and the 
business inside. Each will be 
discussed separately and in detail 
in these guidelines. 

Locate .ir CODditionlng units in 
positions "here they are hidden 
from view and do not dominate the 
storefront. In come cases, this 
could be behind awnings. 

DISCOURAGED 

"8091119 81plficant original 
storefront features. 

Coftl'ing .igDificant architectural 
.!e .. ata or storefront features. 



Introducing DeW aaterlal. to the 
firs~ floor that 'are different or 
incompatible with materials of the 
rest of the building. 

U" of tinted glass In display 
areu. 

SIGHS 

'!be pr i.ac!' purpose of signs is 
the identification of the business 
name and type. Effective aigns 
will clearly convey the message to 
the shopper. Attractive displays 
will inform the shopper in greater 
detail of the variety of products 
offered by the business. The 
quality of the signing is a re
flection of the business. 

RECOMMENDED 

~~ 
Signs.JSbe:11. be respectful of the 
cbaracteriatics of the area and 
the adjacent buildings, thereby 
bringing continuity to the street-
scape. 9\~~ 

SigDS ....n:: be coordinated with 
tbe design of the building includ
ing materials, color, and place-
ment. ~ 

5""oJ.. 
SigDS -..n. be coordinated with 
otber .igDS an the building_ 
Signs for the aame business shall 
be similar in color, materials, 
letter atyle, etc. Signs for 
different buainesses shall comple
ment each other in size, shape, 
color, lettering and placement. 

Slr-..~~ 
SiCJIUI fbsJj be readable. This 
meana careful choice of letter 
styles, color, materials and size 
of Sign and lettering. 

.s~ 
'!be DWlber of letter style. ~ 
be limited to two or three. '1'00 
many letter atyle. cauae confusion 
and break down any coordination 
effort. 



J~~ 
!'JpI .tyl •• JltaC'!l be kept simple 
and readable. Swir ls and swags 
can tie saved for 'decoration and/or 
logo design. 
~ . 

An attempt JU:wd1. be made to _ke 
typeface COIUIl.tent tb.cougbout any 
graphic representation of the bus
iness. This includes signs and 
stationery, sales slips, shopping 
bags, :a~.\ advertising. 

S~· 
Signa ~l be carefully located 
so they can be seen and read but 
do not cover or obstruct important 
architectural elements. 

Signing can be lighted either from 
another source, such as spot
lights, or from light within 
store~ if sign is on glass. 

Signa ~l be well .aintained. 
and repaired, repainted or 
replaced when showing signs of 
deterioration~~damage. 

Sip quality ~ be 
profe •• ional. 

Temporary paper s 
limited by a· e window 
contraint- See Chapter 4, Part 
4.45r 1 emporary Signs, of the 
Cl amont Land Ose and Development 

DISCOURAGED 

Si9M that atte.pt to identify 
.... ry lte. anU.able in the store 
or te.porary .1gna that cover 
display area glass. These signs 
create visual clutter and are 
confusing to the customer. 

~tro'd 
~'bettCAarac~tics of inappro
pr iate signing: 

~f no\( 
. Too big, or too small. 

1\ 1\ 

Garish and overwhelming in color 
such a. loud, fluorescent, dayglow 
or metallic colors. 



Projects too far. 

COvers significaAt architectural 
detail •. ·0 

DOesn't relate to the building 
design in terms of placement, 
size, color, materials, etc. 

Poorly made, made by an amateur or 
non-professional sign maker. 

Poorly maintained. 

~.,lays~vertising for national 
franchise that is not a primary 
occupant of building. ~ \.,\)c£-

S\C\(\') t:l.J'4.. _ A \ On.. 
Temporary sJ.,ninfj that H- never I,~ Q.c.CP'\.Y" 

changed or Jthat completely cove), rJrJUAM 
or clutterr display windows. 

NOT PERMI'1"l'ED t::.. 
Signs that rotate or bUnk. (D'<... 'ruv.c.. --\Y\\s \5 ,,0\ ~m\.\\tJ \f\ L\)OC) 

Internally illuminated 

GENERAL GUIDELINES 
SIGNING - SPECIFIC 

signs. 

\~ '00-\ K.. W\\\ ~i 

Signing in the Claremont Village 
area needs to successfully commun-
icate to both the shopper in the 
automobile and the pedestrian 
shopper. 

This plan recommends a two level 
signing system for the Village 
that will accommodate both types 
of shopper: larger signs for the 
auto-oriented shopper and smaller 
signs for the pedestrian shopper. 
The number, area, and types of 
signs will be limited by the fol
lowing specific guidelines. 

Refer to the Building Types sec-

ai determine the type of 
iding and to review the recom

ons for that building type. 



The .axi.u. al1nabt .. area of l$ \,0 
signs shall be the linear street _:.\\1. S\~\\S J\O IA 

fron .. tage of the building multi- \ .....\-\5 ~~ .\0 ~s~'n 
plied by 1.0 fee eas I, I I,~ \,.J.l,.l ~ 5\Vo-' -S~ ~~ 
and IV, an .50 foot for Area I ~SCA'\A~ ~ ,~r\ ~S\V~~ . 
with a minimum area 0 square \(\ \" ~ '\~' -
f .. t. If there is more than one ---------------
storefront in the building, each ~ ~~c~. ~~~,~,\ 
business shall be allowed a pro- ~~~~ ~ ~ 
portionate share of the linear 
frontage. \o\'02o\J'.~i~ / ~?_~~?m/c~~IQ\Ju.\~\ 

-?'fOl';'4(6~ ~ ~~ ~\0C\c...~ 
_ ,-, 'fbe allewed area ~ be divided ~ t\ \ _ .... \ _\,.. 

~ \ aDd ~~~ follows: 50' for ~ ~~ \.s o..n ~{\€"\ 
i auto-oriented si~ 25' for. \\rntt- v..ntl ~ ~u. i pedestrian-oriented signage, with (" ~, ....1-1'11\ 41;'\ rlnk\+ () I\..U.ml 
\ :he remainin9 15' divided between ~S~r\ ().)1.(l. b ..... ~, ~ \.1: . 
~he two tYll.!.s. as needed. 4~s \f\ ~.~.scc.&... ~ ~ blJ\ (A\()'1J 

When thes~tandards conflict with 1\cL Q.oc::~ cl ti S\~(\ ,1'a- . 
those of Chapter 4 of the Clare- S~n Mo...\1A\JS ((.Q\().C; ~ Ja.sl~" 
mont Land Use and Development ~~CtPt Uf\!;8;: (5 St'i ns 0JJl. 
Code, the more restrictive stand- \ '-'- ·\_L tt> stb.ff a..nd/Ol. 
ards shall govern. S ~b ~q J 

Ar.1\\~ Ccmn'l C4?Prw . 
The following guidelines refer to 
recommended and discouraged auto
and pedestrian-oriented signs. 

AUTO-ORIENTED SIGNS 
RECOMMENDED 

.. 
Plat vall siCJD8 inclu~ 
individual wood or~c lette~"--- C~~~ ~~ 
attached to the wall, signs &J?~~~~~SS ,.;:;l.~' .1 t"".~ 
painted on the wall, signs pre- cxJ\~ ~S~~ \\0\ 
pared on other materials and at- €I\. e.. ~\ IJ s,.c:2. 

\. tached to the wall. In no case 
~~~these signs cover any sig

nifi~~~chitectural details. 
TheY~be placed at least 3-
fro. any openifl9. 

AVIIIDIIJ ud canopf' siCJD8 including 
signs painted on or applied to the 
front of awnings and canopies. 

Iategrat.d or per.anent signa such 
as signs that are part of the 
original architectural design of 
the building. This includes 
panels in the wall or vertical 
ele.ents of the building. 



rr .. stan4iag signa are allowed 
only on building_ that are _et 
back fro. the property line, and 
shall not be taller than six feet -m G\..Slqn. yt I A..,..l. 
fro. ~earest curb height. \.'e~,,\~ \.5 ~~\1:\-~~ 1h.o.o Y1~' 
signs ~l be placed next to and wcth. 0-
perpendicular with the sidewalk, 
or set back and parallel to the 
building front. For buildings 
that have ~ than one business, 
all ligns~ be coordinated in 
size, design, shape, and color. 

DISCOURAGED 

Perpeadicular aiCJIUI that are too 
large, placed too high on the 
building, and do not relate to the 
architectural design of the 
building. 

Plat aigns that cover architectur
al elements or otherwise do not 
fit into the design of the 
building. 

Any freeatanding 8igft that is 
oversized, poorly placed or out of 
place, poorly maintained, or not 
coordinated with other signs on \\ _.\ 
lupport. Preestanding signa ;] rft m~ 
should not hang out over sidewalkS t\ ~ 
or right-of-ways. - ~ 

SiC)IUI on aide vall unless: 
a) building is on a corner, b) 
there is no other location for 
auto-oriented aign. 

NOT PBRMIT"l'BD 

IIDof sigDa. 

BiUboarda. 

Rotating or blinking signs. 

\ 



PBDIS"l'lUAII-oRIDrl'BD SIGNS 
RBCCItOIBNDBD 

"'l'IIuMllcular alg... that are ~ ~ 
placed so that the bottOtl is no 
lower than 8'-'- froll ground, but 
no higher than bottOIl of cornice 
or second floor window sills. 
These lignl can be made in a 
variety of ways including carved, 
painted, or icon. 

WiDaow signa that are painted on 
-'. 1\_\ the display window. The.e signs 
~ ~l not be so large as to 

detract froll or obstruct the 
shopper's view of the display 
i tells. Por .toree~f~r~on~ta!.,,:w~l t!L...&-----
canter eatraDOe entica window 
signl can be on e ankin dis-
play glass or on the en ranee 
door. Por atorefronts with an 
eatranoe to one side the sign can 
be on the display window or on the 
door. Por storefronts with two J 
eatrances separated by displa,. ~~ \oS 
windows there can be one sign on ~. \ \' 
the center display panel, or signs 
on each door. 

Signs can be added to side panels 
or valance of awnings. (Also see 
Recommendations under ·Perllanent 
Canopies and Awnings.) 

Me'f PERMI lie \:) \ s.~ec.\ 

"rpeDIIUeul.I.r laternally 
ill.taatec1 aiCJIUI_ 



PERMANENT CANOPIES 

Peraanent canopies are shelters 
overhanging the sidewalk and inte
grated into the building design. 
Most always metal or material of 
the rest of the building and may 
have integrated lighting. 

UCOMMENDED 

If the canopy shelters more than 
one business, treatment with 
color, a~!~is, Signing, and 
lightin~~ be similar and 
coordinated with each business. 

Awnings can be dropped straight 
down from ends of canopies thereby 
allowing more shade and sign area. 
Signa on this type of awning shall 
be considered to be auto-or iented. 

Buildings with canopies and para
pet walls need careful considera
tion as to whether a sign could be 
visible in the parapet area. 

Small signs attached to underside 
of canopy ~.~rpendicular to a 
storefront ~ be conaidered 
pedestrian-oriented. 

Rote on aiw..\flld canopy, 
Exceptions~l be made for 
existing signa that have 
historical significance and add 
character to the area or are 
significant examples of sign 
design of other periods. 

DISCOURAGED 

Canopiea that are particularly 
decorative or unusual in design~ 
Mall not be c:b,eeeue! W1~A e'9na 
IAe! awftiu<Js if .Rev obscure the 
design and coordination with the 
rest of the building. 

C8Dapi •• on one building that are 
designed differently for every 
business covered. 



Signa attached to top or front of 
caN)py" 

AWNINGS 

Moat of the commercial buildings 
in the Claremont village are sim
ple in design, color, and detail. 
One way of bringing color and life 
to the street scene, while bring
ing shade, is through the careful 
use of cloth awnings. Frames can 
be made to fit any storefront 
shape, and the color possibilities 
are endless. For some businesses 
it is the most effective way of 
adding signage to the front of a 
building. 

It is relatively inexpensive and 
easy to have a new awning made for 
an existing frame. The next least 
expensive solution would be to 
install a non-retractable, welded 
frame type awning. Frames for 
roll-up retractable awnings are an 
expensive but effective way of 
controlling sunlight while provid
ing passive energy conservation. 
A less expensive variation of a 
retractable awning is a pull-back 
type. It is not as attractive 
when retracted as roll-up retract
able awnings, but it serves the 
same purpose. 

Shape can add character to a 
facade, but exaggerated awning 
forms should be avoided as they 
will dominate the streetscape. 
Awnings should be considered a. an 
important integrated element of 
the facade. 

RECOMMENDED 

Cloth awning.. They add quality 
to the street .cene. 

AWDings OIl fiE'st flooE' storefE'oata 
UIII ~lcoE' wiDdc:Ns. 

CDloE's ~ be eGOE'dillllted witll 
baildiDg 00101''' Os. bright but 
attractiv. colors to aee.nr rh. 



· . 

buUdift9 colors. Striped awninqs 
sbould be li.ited to two or three 
co-ior:~ 
Siqns ~l be painted by profes
sional. sign paint.eu. Siqns can 
be on front valance and/or on the 
side panels ... ~\ 

S'f\(»»'\ 
Awnlnqs jb.rl1 be well aalatalned, 
washed reqularly, and replaced 
when faded or torn. 

When there are several businesses 
in one buildinq that has awninqs, 
different colored awninqs can be 
used, provided they are coordi
nated in color, trim, and form. 
An alternative would be awninqs of 
the same color with simple siqns 
on the valence that may vary in 
type style and color to differen
tiate the individual businesses 
within the buildinq. 

DISCOURAGED 

Ketal. or: 1fOCIC1 awninqs. WhUe a 
cloth awninq may fade or qet torn, 
it is easily replaced for a low 
cost. Metal awninqs look cheap, 
are easily dented and scratched, 
and do not have the quality 
appearance of cloth. Wood is 
usually inappropriate for: eo •• er
eial buildinqs and should not be 
used. 

_"11~ pattel'Ded or: qaudy 
awa1ll9 •• 



PAINTING 

A new paint color scheme is often 
the easiest and least expensive 
way of fixing up a building 
facade, and it can be the moat 
effective way of achieving an 
immediate, noticeable change in an 
area. 

RECOMMENQED 

COordinate color selle.e with sign 
and awning color, color schemes of 
all other businesses in the build
ing if possible, and the existing 
natural/unpainted materials on 
facade such as terra cotta, tile, 
brick and stone. 

When choosing colors consider the 
color of the buildings nearby. 
Attempt to co.ple.ent your neigh
bor's colors. If all of the 
buildings are attractive, they 
will attract more attention. 

Most of the structures in the 
Village are simple in design and 
detail. Therefore, a aaziaua of 
twO or three colors is recollmended 
for use on ~f cade. A third or 
fourth colors only be used as 
accents on im, signs, awnings or 
doors. 

A new paint job will last a long 
time if the surface is properly 
prepared. "110ft old and peeling 
paiat using the gentlest and saf
est means possible for the mate
rial type. 

DISCOURAGED 

.aiatiog .. terials such a. tile, 
terra co4:ta or stone. Attempt to 
coordinate color scheme with the 
natural colors of these materials. 

CoIIpetiDl) with or imitating a 
neighbor ing build ing'. color 
IIChe •• 
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,. " 

Highlighting details with 
many different colors of paint. 

painting-the first floor store
front a different color from the 
upper portion of the building. 

Sandblasting wall surfaces. 

Painting one finish coat of paint 
on dirty, peeling paint without 
any preparation. 

SIDSS AND REARS OF BUILDINGS 

Similar improvements can be made 
to the rears of buildings, espe
cially those facing public areas 
such as parking lots. Painting, 
signs, screened trash receptacles, 
and general cleanliness leave a 
positive image for the shopper. 
In some cases, entry and outdoor 
space can be developed for public 
use depending upon the type of 
business and secur i ty. 

See Signing Guidelines beginning 
on page 64 for information about 
Signing on the sides and rears of 
buildings. 

See the recommendations made for 
Area I parking areas. Similar 
improvements can be made for other 
areas within the Village. 

,. , 
~ .< 
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